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Safe Harbor Statement

This presentation contains “forward-looking statements” within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. We
intend all forward-looking statements to be covered by the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. Forward-looking statements generally can be
identified by the fact that they do not relate strictly to historical or current facts and by the use of forward-looking words such as “anticipates”, “believes”, “estimates”, “expects”,
“intends”, “plans”, “projects”, “may,” “will” or similar terminology, and include our business opportunity, strategies, capital allocation plans, the impact of tariffs on our business, the
impact of geopolitical conflict or war on our supply chain, market size, growth opportunities, and future financial results. These statements are based on and reflect our current
expectations, estimates, assumptions and/or projections as well as our perception of historical trends and current conditions, as well as other factors that we believe are appropriate
and reasonable under the circumstances. Forward-looking statements are neither predictions nor guarantees of future events, circumstances or performance and are inherently subject
to known and unknown risks, uncertainties and assumptions, many of which are beyond our control, that could cause our actual results to differ materially from those indicated by those
statements. There can be no assurance that our expectations, estimates, assumptions and/or projections, including with respect to the future earnings and performance of Cricut Inc.,

will prove to be correct or that any of our expectations, estimates or projections will be achieved.

Numerous factors could cause our actual results and events to differ materially from those expressed or implied by forward-looking statements including, but not limited to, risks and
uncertainties associated with: our ability to attract and engage with our users; competitive risks; supply chain, manufacturing, distribution and fulfillment risks; international risks,
including regulation, trade wars, heightened, scheduled or threatened tariffs, or by retaliatory trade measures that have materially increased our costs and the potential for further
trade barriers or disruptions; saies and marketing risks, inciuding our dependence on saies to brick-and-mortar and oniine retaii partners and our need to continue to grow online saies;
risks relating to the complexity of our business, which includes connected machines, custom tools, hundreds of materials, design apps, e-commerce software, subscriptions, content,
international production, direct sales, and retail distribution; risks related to product quality, safety and warranty claims and returns; risks related to the fluctuation of our quarterly
results of operations and other operating metrics; risks related to intellectual property, cybersecurity and potential data breaches; risks related to our dependence on our Chief
Executive Officer; risks related to our status as a “controlled company;” and the impact of economic and geopolitical events, natural disasters and actual or threatened public health
emergencies, current recessionary pressures and any resulting economic slowdown from any of these events or other resulting interruption to our operations. These risks and
uncertainties are described in greater detail, or are incorporated by reference, under the heading “Risk Factors” in the most recent Form 10-K or Form 10-Q that we have filed with the
Securities and Exchange Commission (“SEC”).

In addition, certain risks and uncertainties not presently known to us or that we currently believe to be immaterial could affect the accuracy of any such forward-looking statements. All
forward-looking statements should be evaluated with the understanding of their inherent uncertainty. The forward-looking statements included in these materials are only made as of
the date indicated on the relevant materials and we disclaim any obligation to publicly update any forward-looking statement to reflect subsequent events or circumstances, except as
required by law.
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Platform-first progress

Q1 UPDATE

Early benefits emerging; total sales growth
remains key to unlock.

- Platform-first strategy gaining traction through improved
onboarding, machine bundles, Design Space guided flows,
and integrated services.

- Newest machines and Cricut’s first service offering
launched, reinforcing the value of guided flows.

- Positive response to value-added machine bundles
supports current strategy.

- Active Users grew year over year; simplifying user
experience remains central to driving Engagement.

- Continued profitability, platform revenue growth,
and improved global machine sell-out units.

- Focus: simpler mass-market experience + faster execution.
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Q12026 Highlights

2

Sales

Platform revenue increased nearly 6%

Strong machine sell-out units

New Product Launches

New cutting machines, heat presses and materials

Al-driven Project Designer and other platform improvements

Winner — Michael’s Best New Product Launch Award

Roadmap

Increased investment in hardware development,
materials and engagement for future growth

Driving category excitement with continued marketing
and promotional plans

Commitment to our flywheel and proving Cricut is a growth business

Q1 2026 Financial Results




cricut.

5 -
toms gl.llde‘ - Newsletter & @  Search Q
UPGRADE YOURLIFE

o 'hones TV & Audio Entertainment Computing Al Wellness Home More v Forums

Home > Smart Home

Cricut Joy 2 review: portable DIY projects in a pinch
A new spin on Cricut's compact cutting machine
Kk k% By Lucy Scotting published March 5, 2026
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7 Reasons to Try

DTF* for Your Next
Craft Project

*Direct-to-film
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CRICUT: Ready to bundle? Get
~up to $50 off a machine bundle
. -for 72 hrs only! Shop Now:
https://brz.ai/6k4uSXtL

Wy

New User Acquisition

- Broadening awareness.
“Cricut is for someone like me” messaging
across influencer and marketing campaigns

* Awareness to consideration.
Driving ease-of-use and affordability
messaging

» Strong connected machine sell-out

* Bundle-only strategy builds stronger
adoption over time



Progress stabilizing
engagement trends

* Active Users up 1% both YoY
& sequentially

* Positive early response for guided flows,
Al-assisted Project Designer tool, and
improved project preview visualization

* 6 guided flows cover most popular
use cases that dramatically simplify
user experience

* More effective new-user engagement
drove 2026 onboarders’ initial cut
intensity to a two-year high

icut 20

X

You completed

a project!

Enter to win $500 to cricut.com.*

D Join our email list to stay in the loop.
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Hi Jim,

what do you want to make?
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Blank Canvas  Vinyl Decal Iron-On T-Shirt  Foldt

C_ Machines on Sale
1 Blank Canvas
[ Vinyl Decal
@ Iron-On T-Shirt
@ Folded Cards

& Cardstock Cutout
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Insert Card
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Stickers & Labels
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Select a decal size

Choose a popular vinyl decal size or enter a custom
size, and we will create a Design Area on Canvas.
Adijust here or later.

Water Bottle Notebook
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Mug Car Window
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Phone Custom Sizo

Contributing Artist Spotlight

Alanna Izzatul Hikmah

Your Al-powered design partner

Turn your project vision into a ready-to-make Al-generated design — perfectly
styled and sized to fit your needs.

Describe your idea, and I'll help you design it.

—~+ Add Reference Image

CRICUT: Last call! Our 72-hour
sale ends TONIGHT. Grab 50%
off Infusible Ink & blanks before
they're gone. Shop now:
https://brz.ai/p/VoFn2H5m
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Add bold blsck outline
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Add 8 speech bubble over her head with a funny phease in it about her judging me at
work

- el
Fill out the rest of her body and add her paws back In
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Your Milestones 5
Let's see where you are on
your creative journey.

|
Creator Level: Curious 7
Complete more project )
&

streaks to level up.

~oox @ Sockground ot
3 more projects to next level 00%

10of 4 materials cut

« Cutie Stash

X Collect the cutest digital > Q1 2026 Financial Res
rewards for your dedication. -

Driving repeat
engagement

* Enhanced education content for guided flows
* Improved accuracy of Al assistant chatbot

*  New gamification approach to encourage
exploration and repeat visits from users

* Higher cut rate for returning members in Q1

*  More effective and efficient engagement
marketing efforts



Dinosaur with
unicorn horn
riding a
skateboard
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Introducing Create Al

Acatina

nariv hat antinA

A bowl of fruit

with funny
faces

\I 72-hour Bundle Sale

1)

. u‘ How-tos

=.  Contributing Artists

Positive subscriptions
growth YoY

3 0 8 M Paid subscribers
o 1 over 3% YoY
*  Paid subscribers up 104K YoY

* Higher revenue growth rate YoY

« Testing new subscriptions plans and pricing tiers

+ Alternative payment options for IOS app store
with positive early results



Accessories & Materials

Working to aggressively refresh portfolio,
improve value, and sharpen channel
execution

* Focus on innovation with new product launches

*  Expanding material portfolio with new
materials and more variety in core categories

* Broadening lineup of heat presses to meet
more price points and use cases, including
EasyPress SE launch in two sizes

Q1 2026 Financial Results
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Monetizing our platform
beyond cutting machines

DTF (Direct-to-Film) Service

» Users create full-color artwork in Design Space
that Cricut prints and sends to them at home

* Users then use their heat press to adhere
design to their final fabric or substrate

*  Over 80% of orders from subscribers,
around a third are repeat customers

@ What is DTF?

DTF (Direct-to-Film) is a simple heat transfer technique in
which designs are printed onto a special film and pre-coated
with adhesive powder. Apply your designs to almost any
fabric, in any color, using only your heat press—-no weeding
required-for stunning long-lasting results, every time.

How does it work?

From creating your design to pressing your finished project,
see how simple creating a custom DTF transfer with Cricut really is.

n
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Q12026

financial highlights

Revenue Operating Income Net Income
$159.5M $22.9M $20.3M
2% 22% 15%
YoY decline YoY decrease YoY decrease
14.4% 12.7%

of Total Revenue of Total Revenue



Revenue breakdown

Platform revenue increased 6% YoY

Products revenue decreased 10% YoY

International revenue increased over 16% YoY

$162.6M

Q12025

-3%

Q1 2026 Financial Results
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YoY Growth Rates

$159.5M

Q12026

-2%
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User base dynamics

5.97M

Q12025 Q12026

."\ - 90-D0y
V. Engaged Users

3.37M 3.35M

Q12025 Q12026

Q1 2026 Financial Results

2 $ Paid Subscribers

3.08M

2.97M

Q12025 Q12026
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Gross margin

Q1 Contributing Factors
Platform Margins

« Effectively flat year on year
Products Margins

* Decrease primarily driven by inventory
write-downs from end-of-life programs,

II\\AIQI‘ mananatizatinn f\‘ nrawvvini IQI\I I‘Qcﬁl‘\lﬂf‘l
(A A LA A B RRASARASR NP AT RN LTINS | rJI CVIUUOI’ 1Tvovi vou

inventory, tariffs, and increased
promotional activity

100%
90%
80%
70%
60%
50%
40%
30%
20%

10%
0%

Total Gross Margin

60.5% 58.1%

Q12025 Q12026

Hm Platform m Products



Operating expense

*  Maintained marketing spend to drive
excitement and customer acquisition

* Continued investments in physical
products and platform

$69.0M $69.8M
42.4% 43.8%
10.2% 10.6%

9.6%

Q12025 Q12026

mR&D mS&M = G&A % =% of total revenue
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Operating income and net income

$ Operating Income $ Net Income

$29.3M

$22.9M $23.9M

$20.3M

Q12025 Q12026 Q12025 Q12026

Operating Net Income

18.0% ol 14.4% 14.7% Morgins 12.7%



Sofia

Q12026 Balance | LN Y

Sheet and Cash Flow "
highlig htS 2 9t Viny decers

{(:} Cash, equivalents $255.7M $300.0 M

as of 3/31/26

Cash, cash equivalents, Untapped credit line
marketable securities

@ Cash Flow generated $26.9M

from Operations 3/31/26 YTD vs $61.2M PY YTD

Share Repurchase $12.2M $21 M

( D/ T Used during Q12026 to repurchase 2.8m January 20, 2026 semi-annual dividend
Program & Dividends shares with $29.IM remaining under payment of $0.10 per share paid.
the new $50M authorized stock repurchase
program that was replenished in May 2025.

Q1 2026 Financial Results 19



Forward looking commentary

Focused on growth drivers through increased R&D, new
product launches, marketing, and international expansion,
while using promotions to support affordability.

Challenging first half. Expect Q2 total revenue decline YoY
due to difficult comparison from tariff-driven demand
pull-forward in Q2 2025.

Expect platform revenue growth each quarter, with subscriber
trends following normal seasonality, including softer QoQ
trends in Q2 and Q3.

Confident in second-half growth supported by a strong
product and platform roadmap.

Expect profitability each quarter and operating cash flow for
full-year 2026, while continuing disciplined capital allocation

through share repurchases and recurring semi-annual dividend.

Q1 2026 Financial Results
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